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Turmoil - a state of great disturbance, 

confusion, or uncertainty

Trust - believe in the reliability, truth, or 

ability of

Truth - a fact or belief that is accepted 

as true
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Post fact

Relating to or denoting circumstances in which 

objective facts are less influential in shaping public 

opinion than appeals to emotion and personal 

belief.

‘we have more data and facts available to us than 

ever before and yet we have entered a post-fact 

era’

‘it's fashionable to blame the Internet for 

contributing to the post-factual society’
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Post-truth politics (post-factual politics) is a political culture in which 

debate is framed largely by appeals to emotion disconnected from the 

details of policy, and by the repeated assertion of talking points to 

which factual rebuttals are ignored.
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August 2016



Turmoil
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https://www.google.co.uk/search?q=pictures+of+refugee+camps&tbm=isch&imgil=2KTjnDUeyXbGUM%253A%253B2YxAViE0581eIM%253Bhttp%25253A%25252F%25252Fwww.cofeguildford.org.

uk%25252Fwhats-on%25252Fnews%25252Fdetail%25252F2015%25252F10%25252F13%25252Fbishop-of-guildford-backs-calls-for-council-to-increase-refugee-

response&source=iu&pf=m&fir=2KTjnDUeyXbGUM%253A%252C2YxAViE0581eIM%252C_&usg=__HACYLWeEGbKKG9LplY4K_lEZlrM%3D
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http://www.technologystudent.com/pse_flsh/slums1.html
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http://www.poetroom.com/wp-content/uploads/2016/08/Syria-1.jpg
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http://www.dailymail.co.uk/indiahome/indianews/article-4896856/Programme-takes-vaccines-children-s-doorsteps-MP.html





1997 9 antigens 2016 15 antigens



14 Annecy September 2017



15 Annecy September 2017



16 Annecy September 2017

The vaccination 

monster
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Joseph Abel 1870s
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Vaccinating the Baby," 
Harper's Weekly, February 19, 1870
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Trust
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Trust in the UK

Edelman Trust Barometer
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Truth
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. . . Stephen Colbert has dubbed 

“truthiness”: claims that feel right, even if 

they have no basis in fact, and which 

people want to believe because they fit 

their pre-existing attitudes.

https://www.newscientist.com/article/mg23231020-500-changing-minds-how-to-trump-delusion-and-restore-the-power-of-facts/



Let’s just establish one fact first: facts 

are good. They may be uncomfortable, 

or inconvenient, but only by embracing 

rational, fact-based solutions can we 

hope to prosper as a society. 
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https://www.newscientist.com/article/mg23231020-500-changing-minds-how-to-trump-delusion-and-restore-the-power-of-facts/





Narrative bias

“The more narratives people read, the higher is their perception of risk, regardless

of the information contained in simultaneously presented statistical information on 

the base rate of vaccine adverse events (VAE). “

Intention

Risk

Narrative

Betsch, C., Ulshöfer, C., Renkewitz, F., & Betsch, T. (2011). The influence of narrative v. statistical information on perceiving vaccination risks. Medical 

Decision Making, 31(5), 742-753.Annecy September 201727



‘ . . . fake news is like a weaponized 

infectious agent. Immunization through 

education can help, but it might not be 

a comprehensive defense.’

Mark Buchanan

https://www.bloomberg.com/view/articles/2017-08-31/why-fake-news-spreads-so-fast-on-facebook
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The confidence of HCWs in giving advice to 

pregnant women according to whether or not 

they had received training.

29 Pertussis Immunisation in Pregnancy
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Risk: Framing

Burger 

contains 

25% fat

Vaccination  

0.1% Side 

effects

Vaccination 

99.9% safe

Burger is 

75% fat-

freeOR

OR

 Tversky, A., & Kahneman, D. (1981). The framing of decisions and the psychology of choice. 

 Science, 211(4481), 453-458.
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The speaker: verbal aspects

• Tell the truth

• Don’t overload  

• Keep it simple

• Repeat your key message 

• Don’t repeat the anti-vaccine 
arguments

• Emphasize  high safety instead of 
low risk (framing)

• Use inclusive terms

• Do not question the 
denier’s motivation

• Communicate what 
has been achieved

• Avoid humour

• Underline scientific 
consensus
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Anchoring pro-vaccination, 

protecting the gains

1. Optimizing the opportunity health workers have to influence 

health-seeking behaviour

2. Continue advocating for, and communicating on, 

immunization at caregiver, health workers and decision-

maker levels.

3. Use new tools to listen and tailor the response the pockets 

of susceptible populations. 

4. Build resilient communities: educate the next generation of 

parents

5. Build resilient programmes: safety communications 

capacity and resources 
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About Public Health England

Public Health England exists to protect and improve the 

nation’s health and wellbeing, and reduce health 

inequalities. It does this through world-class science, 

knowledge and intelligence, advocacy, partnerships and 

the delivery of specialist public health services. PHE is an 

operationally autonomous executive agency of the 

Department of Health.

Wellington House

133-155 Waterloo Road

London SE1 8UG

Tel: 020 7654 8000

www.gov.uk/phe
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